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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name

Kikkoman Sales USA, Inc.

Granted to Date
of previous ex-
tension

04/29/2015

Address

50 California StreetSuite 3600
San Francisco, CA 94111
UNITED STATES

Attorney informa-
tion

Michael J. Gratz

Boyle Fredrickson

840 N. Plankinton Avenue

Milwaukee, WI 53203

UNITED STATES

docketing@boylefred.com, bim@boylefred.com

Applicant Information

Application No 86194458 Publication date 12/30/2014
Opposition Filing 04/29/2015 Opposition Peri- 04/29/2015
Date od Ends

Applicant

Mizkan Americas, Inc.

1661 Feehanville Drive, Suite 300
Mt. Prospect, IL 60056

UNITED STATES

Goods/Services Affected by Opposition

Class 030. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Asian sauces, Asian salad dressings an-
dAsian cooking sauces, except sauces anddressings made in India

Grounds for Opposition

| Priority and likelihood of confusion | Trademark Act section 2(d)

Mark Cited by Opposer as Basis for Opposition

U.S. Application/ Registra- NONE Application Date NONE
tion No.

Registration Date NONE

Word Mark ASIAN MADE EASY

Goods/Services

Asian sauces, recipes, and educational services, namely, providing
educational demonstrations in the field of the culinary arts relating to
the enhancement of food flavor by using soy sauce and distribution of



http://estta.uspto.gov

| printed demonstration materials in connection therewith

Attachments 00843438.PDF(1004226 bytes )
00843428.PDF (4346540 bytes )
00843429.PDF(1420582 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by Overnight Courier on this date.

Signature /michael j. gratz/
Name Michael J. Gratz
Date 04/29/2015




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

KIKKMAN SALES USA, INC. ) Serial No. 86/194,458
Opposer ) Filed: February 14, 2014
V. ) Mark: ASIAN MADE EASY.
MIZKAN AMERICAS, INC. ) Published in the Official Gazette
Applicant ) on December 30, 2014
NOTICE OF OPPOSITION

COMMISSIONER FOR TRADEMARKS
2900 Crystal Drive

Arlington, VA 22202-3513

Sir:

Kikkoman Sales USA, Inc. ("Opposer") having a principal place of business at 50
California Street, San Francisco, California 94111, believes that it will be damaged by
Applicant’s registration of the mark ASIAN MADE EASY. shown in Trademark Application
Serial No. 86/194,458 (hereinafter "Applicant's mark" or "the ‘458 application”). The ‘458
application was filed by Applicant, Mizkan Americas, Inc. ("Applicant") on February 14, 2014,
and published for opposition in the Official Gazette on December 30, 2014.

As grounds for opposition, Opposer alleges:

OPPOSER'S TRADEMARK

1 Opposer is now, and has been for many years, engaged in the offer and sale of

Asian sauces, and the offer of educational services, namely, providing educational

demonstrations in the field of the culinary arts relating to the enhancement of food flavor by
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using soy sauce and distribution of printed demonstration materials in connection therewith
throughout the United States under the name ASIAN MADE EASY.

2. Opposer owns common law trademark rights to its well-known ASIAN

MADE EASY name ("Opposer's Mark"), which is used on and in connection with Asian
sauces, recipes, and educational services, namely, providing educational demonstrations in the
field of the culinary arts relating to the enhancement of food flavor by using soy sauce and
distribution of printed demonstration materials (collectively "the Opposer's goods and
services"). Opposer began using the ASIAN MADE EASY mark at least as early as
December 6, 2004 anywhere and in interstate commerce since at least as early as December 6,
2004. As can be seen in Exhibit 1, the ASTAN MADE EASY trademark has been used on
Opposer’s website, on posters, on advertisement handouts and brochures, and press releases
relating to Asian sauces, recipes, and educational demonstrations.

3. Opposer had a website located at the domain name asianmadeeasy.com, which
included use of the Opposer’s Mark from at least as early as December 6, 2004 until at least
September 7, 2007.

4. Due to the success of Opposer’s Mark, Opposer began adopting a “MADE
EASY” trademark family, with several different prefixes including “UMAMI MADE EASY”
and “LATIN MADE EASY” (collectively, “the Opposer’s Trademark Family™). Opposer filed
a trademark application directed to “UMAMI MADE EASY” on September 6, 2007. The
application registered as trademark registration 3,460,956 on July 8, 2008. See, e.g., Exhibit 2.

5. As a result of Opposet's substantially consistent and continuous use of the
ASIAN MADE EASY mark at least since December 6, 2004 in connection with the Opposer's
goods and services, the ASIAN MADE EASY mark has developed goodwill and a positive
reputation among the industry, the trade, and consumers, and has become a very valuable asset
of Opposer. Similarly, the Opposer’s Trademark Family has developed goodwill and a
positive reputation among the industry, the trade, and consumers.

6. Since at least December 6, 2004, long prior to any use by Applicant, Opposer,
with great success, has marketed, advertised, sold and distributed Asian sauces, recipes, and
promoted it educational services, namely, providing educational demonstrations in the field of
the culinary arts relating to the enhancement of food flavor by using soy sauce and distribution

of printed demonstration materials under the ASIAN MADE EASY trademark.
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g8 Opposer has continuously and consistently marketed its goods under the name
and mark ASIAN MADE EASY for almost ten years and before any use by the Applicant. The
ASIAN MADE EASY mark functions as a major part of Opposer's Asian sauce, recipe, and

educational services line.

APPLICANT'S ‘458 APPLICATION

8. Upon information and belief, Applicant is a Michigan corporation having a

mailing address at 1661 Fechanville Drive, Suite 300, Mt. Prospect, Illinois 60056. Applicant
is the owner of record of the ‘458 application for the design mark ASIAN MADE EASY.

9. On February 14, 2014, Applicant filed its application for registration of
Applicant's mark for "Asian sauces, Asian salad dressings and Asian cooking sauces" in
International Class 30. Applicant later amended the description of goods in prosecution to
“Asian sauces, Asian salad dressings and Asian cooking sauces, except sauces and dressings
made in India” in International Class 30.

10. Applicant filed the application under a Section 1(b), Intent-To-Use filing
basis.

11. Applicant filed its application for the ‘458 application without
Opposer's authorization or consent.

12. Opposer's ASIAN MADE EASY mark, including Opposer's common law
rights, substantially pre-dates the filing of the ‘458 application by Applicant.

LIKELIHOOD OF CONFUSION
13. The mark shown in Serial No. 86/194,458 is a design mark that contains text

identical to Opposer's ASIAN MADE EASY name and mark, and is likely, when used on or

in connection with the goods identified in Application Serial No. 86/194,458, to cause
confusion, or cause mistake, or to deceive.

14, The goods with which Applicant uses its mark are virtually identical to the
goods with which the Opposer uses its mark, and are directed to the same customers and

users.
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15. Applicant's continued prosecution of the ‘458 Application after receiving a letter
from Opposer explaining Opposer’s intellectual property shows Applicant's disregard for
Opposer's trademark rights.

16. Accordingly, the Board should refuse registration under § 2(d) of the
Lanham Act, 15 U.S.C. § 1052(d).
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WHEREFORE, Opposer prays that this opposition be sustained; that Serial No.
86/194,458 be rejected; and that no registration be issued to Applicant.

Opposer hereby appoints Boyle Fredrickson, S.C., a law firm composed of members of
the Bar of the State of Wisconsin, to act as attorneys for Opposer herein, with full power to
prosecute this opposition proceeding, to transact all relevant business with the Patent and

Trademark Office and in the United States courts, and to receive all official communications in

connection with this opposition proceeding.

The required fee is submitted herewith; however, please charge any additional fees that
may be due in this opposition proceeding or credit any overpayments to Deposit Account No. 50-

1170.

Respectfully submitted,

Ptk o

Michael J. Gratz, Reé‘istration No~39/693

BOYLE FREDRICKSON, S.C.
840 N. Plankinton Avenue
Milwaukee, Wisconsin 53203
414-225-9755

Atty. Docket No. 675.076
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

KIKKMAN SALES USA, INC. ) Serial No. 86/194,458
Opposer ) Filed: February 14, 2014
V. ) Mark: ASIAN MADE EASY.
MIZKAN AMERICAS, INC. ) Published in the Official Gazette on
Applicant ) December 30, 2014

CERTIFICATE OF FILING AND SERVICE

The undersigned hereby certifies that the foregoing was electronically filed with
the Trademark Trial and Appeal Board and was served, by mail, upon the following

attorneys of record:
PERLA M. KUHN
FOX ROTHSCHILD LLP
100 Park Avenue, Suite 1500
New York, NY 10017

on this 29th day of April, 2015. %\

Brad Meyer, Attorney
Boyle Fredrickson S.C.
840 N. Plankinton Avenue
Milwaukee, W1 53203
Phone: 414-225-9755

Fax: 414-225-9753

{00843195.DOCX / }



/ T o 7 ssiesm [

_}| —joajas—|

saseq g seones

[~ —108jes—|

saxyp Buneo)

[~ —iosjas—| [A —j2ajes—|
Hirwhos TV sones pedus)

i Fajes] [~ s
aebauip ysng @aneg Lo wnipoy s8]

[~ —128185—] [A —josjas—|
nzuog aoneg Kog

JalUipm (euoseas [T weans ]

Jawiung jeunseas [ anes ) uasseq [

Dbuudg jeuoseas [ HOOD MOIS [T SNOUR3ISIN [ ssanesn )
1ied [Buosees ] Mg desq ) speies [ que )
leindod jsol [ Aigmg O saysigams ] POORASS [T

iamieg 7 Hugyiiosg ) sdnos — Wod (7

seanu3 [ 18eg

sadida aAnum 0 [ 1seoN/axes [ sieznaddy [ Anod [
sUONS|07) SAaY E3U00alE) nUsKY Pl

UDIESS LS PS3UBADY

wast g bWy G, | ssaud | susiameN | seamasey | giw | @iger sgaud

MINRGENUYIN POCYH @ Wu_sxﬁagﬁm@ R0 UOH @

|oueas paoueApy

QIo0 2l g o

canes dos

=0 U sianposg

Gu0ul oW fjo) 4

aanes fog s Buvoo)

ﬁa.ﬁmﬁ neghog

SIUSHEDIS .
22T =
SPETES =
50008 =

JSZSA0T =

UIRBS PIDUBADY < NUGY{ BUl LD < BXAIBSDO

Misw o U0 | ssonpoiyg | s;iseg sones dos

{ /x000-12¥8LL00}

S1SGIM UBWIONYIY UO ,ASYI IAVIN NVISY,, 4O 950 JUaLIND

L Hqiyx3



ST - OGO B g
L

m aipuing sod o

Ayl woiy uersy weEp Jo 30 g by
Bug am DK P2 ou s ape aw
| SEN2S URSY MaG 200 SNpas pnson
Ty uehaap pur

4 P
o elis

§

2§
e
i

£

TR
EEE H 'g_
lE Eﬁgg

I il

u

(MEWORNTY pasmaug Ajemiep gy

o lncyBeouy

Eﬂs_daﬂr!wﬂ{ﬁ 00 pay e msd por e [ENTE WBO0L A paf Sugeghs weed
—Dal UrER LRI 'WORL) Puk UiV "JLOMEN & S50 uomspod
PReIdUe 33eH WE-e-2ms ) pamaig Ry § mies £55 NG Uants @i Ship atayg

essligy ey anaded o vedde Sustary) ag 1D o SRRy
wagaxd inol dyasap ol woy o N0k 60 2557 W0 § IBipads Lzu|pn ag Sa sey) 20w may

Ase] spe|y Jone|{ ueisy

«ASV3 IAVIN HOAVTd NVISY,, 40 3sM snoiaaid

{ /x20a'1ev8.L00}



6002 ‘01 $3quisidss
m::ms_ UpaLRWY 9 AlEnD ‘10ABIH Y|D

>mmm apep eo>m_“_ UBISY

cmse_v__x

- drewoipy

«ASV3 IAVIN YOAVd NVISVY,, 40 95 snoiaaid

{ /X000 Ter8£L00}



{ /200 12v8LL00}

S19jJo  sadigal

| 31A135p00]

VISY,, 0 250 snoinaig

wod" wmwuﬁmEcm_mm.E? uo \..>m<.”_. km._:n_<$_ N



{ /X000 12¥8££00)

Bt g tpll @ o s e dsety ..
S R D Lapy Sgm 2 B ws e as) B -t.
A8 2 eqee e g e fghs PR -..:.._
PR e P93 w0 DAL e (7P W EOH G PG ks
Wl e By e A L e B st e
B Py v Aty ARea A g tad 1 o)
R R L W Reh e f P ] erTm
Bl ZLF eeev Bead IOF T aken 4, e e
Ll e ek Ll -lx.:l.)...-..r-wt__...ﬁ
TN OSSR e W 1) ey Lt bl
) g gl T SEAEE I (0 Uh 4 SRIRES e
SR T ) e s Y
Bonlie m 00 s p T et o) ool AP 1EA) A 300
Sl U e s st U Wk S 1K i)
D T e T g e .l
s e et o] R oSy [ GRaeiny
P sratn warn s Band gy 0 iy Py erme v, .KIL
PER 84918, JUE I Ly S Py MRSy ..-u -
4 e i ot g | bR e .vv'-!m.Tl
b

wrgiesaling Fasenag, Bin
AL} pety gy Tl By
A Oy S gy R G

Ry e .j&i—.u_
e

L LY I._.Lu. S @0 AIA wae !J..S.,.
daed ainled wd (Bacs Pl Dy L B o

-.E\..n.f.oﬂﬁ@- ...~

31 Hois ey siddraug
BINNS WN|d-11YI Y S1od JWLYS Bsaluruiely
BINES JNUSY 1R

ARIS daddag PeQM

SBUiM UBAIYY PYeABIL
sajge3atay ey jeadn
o8 Iy U
Aoamiseqy | 00
saqubsanyson -t
S3jqelotag a!ni_;.!ﬁu
Ysed posinars ueall a0 01 b h]
A4 A0S WA ueag RIwg i g
AR0S alpesN URISY o
PRIES ¥G0S usyIy) ganes fos Lo
wndual vy | RSN

aRiG uesy I
404 pajing a3nes weaid 7 RN LT
SINEE Whid Yils dwlyg anueied

e NvmosIn (@)

W03 ASESSPEIUBISE' MMM U0 ,ASYT JAVIN NVISY,, JO 5350 SnoiAald



U} VSN S3[ES LBWANYY | |0ZE SINPEINUELIPO0Y/ IO BSAUBLION

PLO-ZPLY6 WD 'DasipuRl ueg

rewodpjpy

“Wed Uetoy @) | eLsnpul
40 609¢-67Z (SL¥) 1B 5N
12e3U0D ‘uonesdsul pue

sa|dwes ‘uopeusopu| 104

“papUned Afny 2Joiu
0UB JoLpl RLL SHRLLL O]
ARt I3R0 U Sl Suc)
=B|NLLUORINOA Bl 20nes ADs
LB paraIgiAjleiniel
buspne g sonpoid Uso
INGA TN CRISel L anisn 3
S ensiipy Spays puditpil
£ 0 a3q 160Bing) DUz
SUCOUSHUERGI=NSHOMOR
“Bf} eair ‘Buijedd-anbuo;
B St jwewn | Aqog,
100 Ruanes S sa patestiely
a0 AN esaleder 1o
Ueder oy anbin A:Ust Uois
siliotisyd illiewn =ising
LUEUID 158 )
101 210 ApACaSIp asaUeder
) e sel sieaf e
Ui Dido) Joiy e—F1g pue
fjes inos Agams—saice]
3iseqidnoj €1 paliod ]
“UOILDEIY BAeU UsSAN L L
sis1bojorehud Kostips sl

IAYINN 30
AUILSAIN FHL

“fsea eisy o aise] ay) Buijean ayew fnedes

Uoneziwoisnd pue saxinosal [eqo|B ing ~yse 1snr ;o) Bujyoo| 1,noA Joaey 10 wio) Juaipalby|
U1 385,U0Q 1IN 1,ULd M nDdNASEH UL Juawdinba e jou 5213y} ‘Sijue) pue sied demies o1
swiip uoj|eb-g5 wolj abuel sazs yaed ino asnednq puy ‘SUON|OS |2UolEISdo puE Loe|nwiog
Aauijy ‘a1j5-Uo (i1 SWea} UoRPNPOId PUE (Y [BUGIIUNJ-SSOD 0 SSA30E aleys || nok Tauied Jno
sy fapqels abesols o) suopessiul Jualpaibu) pue Al |1BjOA JOAR|L WOy ‘Spau inod Jo uonediue
Ul snpoid I pateald 3 ‘asiyadka 1oAe| URISY 10§ 33Un0s ok 58 UBLIOYIY JO juiy)

SU0/1N|os Woysn)

14D 9IS (L]
20NeG WN4 «
20MeS ueag ye|g «
MBS UISIOH »
(3uim 330 parjes) 34eS paifes o [RAITE(fer tial] o

(DU 3311 139MS Pat|es) uy paljes « ICGTTITetrEl
EUCINPTATETRN  S3NVS MYIST

a0neg jedls) pateIpiyag e

a3nes fog 1e3)) g5-4d «
2oNeg 05 patejnues « ML ADS WNIPOS 5537 3214-INIBAIRSIY =
05-Su4y 3NS5 AGS WNIPOS 5597 o

215 Ao§ wnipos ssa patespiyaq) « | (2dnes Aos senBas uey) uabonu [e1o1 sayfiy)
L=4 3Ineg Ang PAIBIPALRG HIND-UION = MBS A0S N d Wniwaig =
NH 2nes Aos paiesphyag wniwasg e aInes A5 OWD-LoN «
TE-S) 3anES A0S pajeipAyag o 23Ne§ AGE 3914-3A08RI5AL4 «
1=NS 22n2g Ao paelphya( « 20MES A0S o
aanes Auny) ejesepy el e
aneg ALY MOjjaj, Rl e
aanes Auny pay rey| e
(3914-05 ) 225 101540 «
NES (1)) 1O} BLIENIS «

(slongjy 3N B UDWRT)
AMES 1 BuIssaig pauoseas SNl NZUGd o [LADIiaERBlLE ]
SNOLLATOS
(eanes Aos sejnbas ueyy uabosy INTATENVHNG
12203 53y 3nes o5 N 14 WAIPos 5537 « YOS
Ad=HN MIN = NOLDNEIY
d-34N MIN = T3 M3 »
sinpold patelphyag s1npeld pinbi

*butbuajey> 150w st uononpal wipes alaym ‘su OUR|NWID) URISY 0} pajins Apejnaied s 2anes Aog

Nld Wnipos ssa7 ‘anes Aos aji1s-iiewe] ‘asiy-annensasald y "%05 03 dn Jo [enuazod Uonsnpal-uin|pos
Hm 2aEleq JOAE|} 12240 St Ynsal UL “UGNN|IP 0L Yiim ‘213[0iui03 5T Buimalg [eIniey Jeye winipos 3npa)
o} ssa0ud Auelaydosd e sasn uewosyny ‘Buunieynuew Buing ‘anes Ags Je|nBal ino Liey) o)) 3nzs
fios 1aBuons 9,5 | pue—sajqeyere aanes fog UBWIOXIY WAIPOS-1S3MO] By} 1 BunjeL—wnipos 58| 945t
sufeal anes Aos (uaboayiy |e10L winjuiaid) N1d wnipog 5537 UBWOIY

‘auisim Aue Jo ssausnoldl|ap Jualayul a4 1o

Buug 0} pasn aq ued 34N ULWOY|LY [3GE[-URA[D "SISUAIESELD (Wweln Buols pue 1002 by Bisey
[BANaU & sey 1a1s00q Joneli-Riokes (zinjeu-|(e siy) ‘KBojouyel vonejuaus; dejandold S,UBLIOYIY
Yaim padojarag '9505-0F J0 LN WRIPOS 0 Buimoyle 3)ym 133UByua JoAe|) e 58 SUoM—SLI0)
pasapmod pue pinby| uf 3jqe|ene—1adueyUT JoAR)d |eanien 34N uewoxyiy

jpuokag pue uelsy—spnpold puan-uo
‘paicaey Apjoq aleain nok djay o) suonn|os. [3Ge]-Uea|3 ‘wnipos-paonpal jo abuel e sayo uewoyyy

UBWIAdURYUT JOAR[4 B UOIIINPAY WNIpaS

‘dopypuag Jnok
01 16U sionely Leisy ueas Jo adods ||ny
3y} buug 3 'O P3ppe oU YuM apew
2lB s2NEs upjsy MaL N0 spnpord
[2HISNPU] UBLIONNEY |2 331 PUY "SaUM
@011 pauoseas o Aratiea e snjd iy ajfis
ley] pue eydells ‘wnld uisioy ‘Aun)
BlEsely eyl pue mo|a) ‘pay Uashg
‘nzucd ‘yefua) Bulpnpul ‘sbuidoseas
pue sanes Ayedads jo aul| ansuaixa
ue 1340 am ‘spnpeld aiod Ino puokeg

“Amuad e jjey eyy
BI0W 464 51NPoId o) Pue SjUBINR|Sas
‘Saloy ueduRUy Ul Juapasbu| pajsni
B U3aq sey snes Aog uewoyly puy
‘passedinsin sulewar jey) aduejjadXe
1o} uojieindal puelq e sey ueloyy
‘spimppom adnes Aos iy snowkuouks

puofag pue adneg Aog

‘puchag pue eaioy ‘puejiey| ‘euiyy
Uedef Jo sauisinD BY) 5a7I31BIRYA 1ey] SSIULRLI BIGNS B} 31831 PUR SAI0U 133MS aoUejeq ‘ssaupunol
PRE S1UaNLIsUD 2qeiiuap! (0E UBLL BI0W ING PUBIS STINBS ADS LBLIDYHIY Biew Jey) |9ge| ueap pue
Ajeuomauny ‘spjoid toneyy anbiun ayy sajeas Buimaig einjeu Aug ‘|enba pajenss Jou ale saanes Aos ||y

fuewoyyIy pamaig Ajjeinyey Aypm

uswidiys Aang yim K133 pue Aanfap Joag|) A|END JUAISISUO) FINSUA EIRLY Yuon wnoybnoayy
SRR UONNGUISIP R[N N0 puy iates aind pue 1jes [eInley %001 eaym pue sueagios umaib
—ueduawy yuop Aua Buisn ‘ejuiey)|e) '10S|a] PUB ‘UISUOISIAY ‘Yuomep Ul saiiie} uonanpord
panoidde-d)IyH “He-aul-jo-alels ur papiaig Alfeiniey sp anes fos ing "sialjew @inos 'skep asau)

W'S'M Ay} Ul pamaag pue ulog

‘2Bua)(ey> uoinposd pue uonejniLIo) A2az Jog uonnjos
e siago dneuy 1no e pue QWo-uou ‘93lj-anenisald
‘Winipos ss3| 0 paje|nuesb pue patelpAyap ‘pinbl| woi4 suuo;
Jeuomauny Auew ut sjgejiere s| aanes kos pamalq Ajjeineu
InQ JuBIpaibu| JoAZ)) UBISY [BRUASSAIUIND Byl—anes Aos
Bumaig auapadse jo sieak 0ps LRl aiow sey uewoLy

1apeaq aanes Kog ay)

SI0AR|) LIBISY.
03 Aey In0A S) uBOXYIY ‘siaduByLB ioey pue sBuluaseas saanes fos paieipiyap pue pinby jo sbues
158pe0Iq SAGSNPUI PODJ BYY YIIM "SENLS UoNendsul ueisy UBlYmM ||eD 151y 1N0A BQ PINOYS URWIOHHLY
40 pjing ue> noA 1ey) 3seq 3bpapmouy & Y)im 3UC pUE—PUBIY POC) LiBlSy UMOUN-1Sq S POM 3 517

£5J0R|} Ueisy Jeindod fo |eadde Buiseanui ays sumdes o1 suopeyriwoy
1npold snof dojanap o1 may mowy nok og *elsy uo | yBipods Aeujiny awy ‘@Az Uy alow mop

Ase3 apejy JoAe|{ ueisy

FBLOZY ¥0d '0d
Juawyedaq [elhsnpyl

U] S S9fES Loy

sispenbpeay Ajeiodion
NYWNOXAD

®

:
;
2
-

=z




‘d43H SLlUVLS

MOILYHIdSNI zqsou—v——v—. w s

!

_ ‘940 W
wos'fsejapeyueisy mmm
10 0090-¥¥6-008-1 uszop
:seapl nuaw a|dw|s A|jeuotjesuas g| Buunjes; BEE
«Ase3 ape ueisy, Jo Adoo aay) Inok loy e —U ue

'adioas & pasu A|piey nok ‘sjduns os Guiyooo ueisy syew
sjonpo.d Gujaes-10qe| Jayjo pue SITNBS SDIJUAYINY UBISY MaU S, uewoyyy

SV3dl NVISY ASY3 3S3HL 139



PIIEP00 NINOMMIN ['E)




[ et s m 1

Kikkoman, Aslan Mads Easy.

A e v e o i e, i o, ka5
Fikgan, hepon et han e Kl e Azl

e hase ok f s gtk i gy
A RS R — Il T 0 5% 5 Qubrss T
11 i s,

TN gl K 0TS S R 51 00 0
11 . ok 1 A ke sl g
e e o1 v 0w A2yt
]

Fonvs Wnid

@ KIKKOMAN

Asian Noodle Soun

i

F0ONYS A0S

B e el 4 o e e i
S IR e 1 s CATE

Black Bean Sleatmed Fish

o mEe

o e 1
S b S e W

ATNYS NY3E HOVIE

i

Cna Siu Pork

mm—nmn-—g’p—gw -
z:-mu-l-wv I—I-tnr

AONYS NISIOH

bpshan
D e 9 =
S st S -.m-- -
Sl ek sty T e T oo

ot e ol i e e o

At fe e o v 4

Teriyaki Ghickan Wings

IA¥AIHSL

e ey ey v ny A v g o
P marr i s s e e b

oy sy s i Ve A

Thai Paanul Sadss

it v el W el
Vi i it SO s o G
. Tt ) 1 e

ION¥E 1NMHD FTALS IWHL
£
&

S e b 1 P e gt
221 A ITRBRY SaTe A1 8 PN B




IS W LR ELIZ @ MO8 WL peads Lot
FUN szwanbs undo Bmpsmipd pun smpsod

A0 raliod auEoe Bupoees pu usILRE Hp

WIDIT RSN LA DN [ AR U0 B 48 T 5] Aped < 31 deul Agar
CR90-FF6-002 & |0 LINEIN] PUR JOARY A1 I SRR s

PAR \DR SHO0U DUR S071RS ‘SPERF O] POSHESS

ASYI JOYN S0AVIE NSV PUR yBa1c ‘Smbang ‘LowaU Loy Bujip
. ' / : ~Liana oy N AR D-Aofs B POR g KSka
15T B NG IGERAL LIDLE N g Mall puny

AR UR—iF| 000 RIE—RGH 3| MR

! ARl

'MOM 3] pea.ds
'9INeS 1geSep| UBWOX) Y



LIVE

TAM

BLEED

BLEED

GET THESE EASY ASIAN IDEAS

Kikkoman’s new Asian Authentics Sauces and other labor-saving products
make Asian cooking so simple, you hardly need a recipe.

..and a
dozen
more.

COMMON STD PAGE

Ad No. 401002-056643
Kikkoman
“Asian Made Easy Ad”

4/C Standard Single Page {133 line) ad
to run in foodservice publications
Starting January 2005
Prepared by Ketchum, SF, CA
12/04

For your free copy of “Asian Made Easy,”
featuring 18 sensationally simple menu ideas:

1-800-944-0600 or
www.AsianMadeEasy.com

. INSPIRATION
' @KIKKOMA STARTS HERE.

Live: 7" x 10"
Trim: 7.75" x 10.75"
Bleed: 8.625" x 11.25"
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Dear Foodservice Broker:

Asian foods are more popular than ever. And now, thanks to Kikkoman, they're
easier than ever. Kikkoman's new Asian Authentics sauces help chefs turn basic
back-of-the-house ingredients into contemporary Asian-inspired dishes.

With this ASIAN MADE EASY tool kit, Kikkoman is making it easier for you to
showcase these labor-saving and profit-building products. In this kit you'll find:
0O 5 laminated cards featuring easy Asian recipes

0O 20 Kikkoman Asian Made Easy posters

O 20 Kikkoman Asian Authentics brochure

O 20 Kikkoman Foodservice product guides

O 1 Measuring spoon

O 1 Measuring cup

0 1 Cutting board

0O 1 Tongs

Use these simple and delicious recipes, kitchen prep tools and sales collateral
to start unlocking the profit power of Asian menu items!

Sincerely,

hb?;nwb Caspauctr—

Deborah Carpenter
Foodservice Manager,
National Sales and Marketing
Kikkoman International Inc.

Reordering the enclosed sales collateral is easy too. Contact IBI Data via fax at
507-567-2526 or email kikkoman@ibidata.com to request more of the following
items and be sure to include the quantity you need and your shipping address.

KKAMEDS Kikkoman Asian Made Easy posters
KAMEAABR Kikkoman Asian Authentics brochure
KKO5FSPG Kikkoman foodservice product guides
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FOR IMMEDIATE RELEASE

MEDIA CONTACT

Kendra Stewart, Ketchum for Kikkoman International Inc.
415.984.6191

kendra.stewart@ketchum.com

ASIAN FLAVORS: THE NEW AMERICAN CUISINE
Asian Influence Driven by ADVENTURESOME FOODIES

San Francisco (Fall 2005) — According to a national survey conducted by Kikkaman international Inc., Asian flavors are
becoming an integral part of the American culinary map—staking a solid place in the new American cuisine.

An in-depth survey revealed that American consumers savor a range of Asian flavors and are eating Asian foods more
often compared to five years ago. Consumers rated Sweet and Sour Sauce (64%), Teriyaki Sauce (60%) and Soy Sauce
(54%) among their favorite Asian flavors. Compared to five years ago, 33% of consumers are dining out more often
at Asian restaurants, 23% are ordering Asian take-out more often and 17% are preparing Asian foods at home more
often. Of particular note, this trend is being driven by AovenTuresome Foooies*, who make up 41% of the population.

"As the leader in Asian ingredients for foodservice and consumers, Kikkoman was interested in discovering the eat-
ing preferences and patterns of Americans who enjoy Asian food and flavors,” said Deberah Carpenter, Foodservice
Manager, National Sales and Marketing for Kikkoman International Inc. “While we are best known for our naturally
brewed soy sauce and our Japanese heritage, we are proud to offer foodservice operators and their patrons the finest
and most authentic Asian ingredients—from Thai Style Chili Sauce to Hoisin Sauce to Plum Sauce to Tamari Sauce—
to satisfy the diverse palette of Asian flavors that Americans crave.”

Beyond the Chinese Wall

While Chinese restaurants have been ubiquitous on the American culinary scene for decades, Thai, Japanese, Indian
and other Asian cuisines are increasingly common dining options. When asked what type of Asian foods have you
gaten in the past six months:

O Nearly 80% had eaten Chinese food

0O 32% had eaten Japanese food (cooked)

0O 31% had eaten Thai food

0 24% had eaten Japanese food (sushi)

0O 17% had eaten indian food

0 13% had eaten Vietnamese food

Among AbvenTUResoMe Foobies, the 41% of the population who enjoy trying new cuisine whether at home or at new
restaurants, these influencers had:
O Eaten slightly less Chinese food with the past six months, at & rate of 76%
O Nearly half, 46%, had eaten Thai food in the past six months
O Consumed Japanese food at a rate that was nearly 10% higher compared to all survey respondents
0 41% had eaten Japanese food — cooked (compared to 32%)
00 35% had eaten Japanese food — sushi (compared to 24%)

Satay Anyone?

Awareness of Asian dishes was quite high among all consumers surveyed, regardless of whether they had tried them
in the past six months. When asked, “Which, if any of the following Asian dishes have you heard of?" the following
percentage of consumers had heard of these dishes:

0O 99% chow mein

0 98% sushi

0 92% curry

0O 73% dim sum

0O 43% pad thai

0O 39% satay

0O 23% samosa

-more-



Additionally, consumers’ attitudes towards Asian foods were quite positive, though different types of cuisines had dif-
ferent attributes associated with them. When asked to rank attributes on a 10 point scale where 10 describes the
attribute completely, the following percentage of respondents ranked these cuisines 8 or higher;

0 66% feel Chinese food is satisfying

O 53% feel that Thai food is flavorful

0O 43% feel that Japanese food is exotic

O 51% feel that Indian food is spicy

From Eating Out to Cooking In

Eight in ten (83%) respondents eat at a sit down restaurant at least once a month and they eat out primarily because
they enjoy it (82%). When it comes to eating out at Asian restaurants, 83% of all consumers eat at an Asian restau-
rant at least three times a year and 51% of AbvenTuresome Foopies can be found dining at Asian restaurants a couple
of times a month or more,

Consumers also look to restaurants to learn about new Asian flavors, as 50% reported learning about new flavors by
trying new cuisines and restaurants and 49% reported learning about new flavors from restaurant menus. Given that
ADVENTURESOME FOODIES are dining out more often, it comes as no surprise that 60% reported learning about new fla-
vors by trying new cuisines and restaurants and 54% from restaurant menus.

When it comes to Asian take-out, 61% of Americans order take-out at least three times a year. Again, ADVENTURESOME
Foooies are more likely to order take-out, with 30% of them ordering take-out a couple of times a month or more.

Asian flavors and foods are a favorite in home kitchens as well, with stir-fry as the hands-down favorite Asian dish
(89%) for home preparation. In fact, 16% of all consumers are cooking Asian foods a couple of times a month or more.
And Asian ingredients are found in household pantries throughout the U.S. More than 81% of consumers reported
stocking soy sauce in their kitchen pantry, followed by teriyaki sauce (62%), ginger (46%) and sweet and sour sauce
(36%).

*About the Kikkoman International Asian Cuisine Survey:

An onling survey of 1,128 adult Americans who have eaten at an Asian restaurant at least once in the past year was
fielded January 17 — 20, 2005 on behalf of Kikkoman. Based on responses, a segment analysis was conducted, iden-
tifying three different groups. These groups were identified as follows:

O AovenTuresove Fooies (41%) make up the largest part of the population surveyed. They enjoy trying new cuisine
whether at home or at new restaurants and are influencers.

O Triep & Trues {31%) make up one-third of the papulation. They enjoy Asian cuisines but are more conservative with
flavor and less likely to try new things.

0 Wor-Aways {27%) make up about one-fourth of the populations surveyed. They are the least knowledgeable about
Asian cuisines and the most likely to claim they prefer other types of cuisines.

For more information and an in-depth look at the Asian foods and flavors Americans are eating, cooking and enjoy-
ing, please contact Kendra Stewart at 415.984.6194 or kendra.stewart@ketchum.com.

HH

Kikkoman International Inc. offers Kikkoman products to the foodservice, food manufacturing and retall
channels in the United States and Canada. Its products include naturally brewed Kikkoman Soy Sauce—
the world's best-selling soy sauce—and a number of premium-quality authentic Asian sauces and
coatings. In addition to Asian sauces, the company has recently introduced Pearl® Soymilk, made from
organic soybeans.
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Overview of Consumer Segments |dentified
in Asian Cuisine Survey

An online survey of 1,128 adult Americans who have eaten at an Asian restaurant at least once in the
past year was fielded January 17 — 20, 2005 on behalf of Kikkoman. Based on responses, a segment
analysis was conducted, identifying three different groups. These groups were identified as follows:

“ADVENTURESOME Foopies” (41%) make up the largest segment of the population surveyed. They enjoy
trying new cuisine whether at home or at new restaurants and are influencers.

O More likely to be male (58%)

O Contains the largest segment of Asians (5%)

O Most likely to live in the West (32%)

O The wealthiest—57% have an annual household income of $50,000 or more
O 25% are between 45 and 54 years old

00 67% enjoy exploring interesting/new ethnic tastes

O 53% wish they had more time to experiment with different flavors/cuisines
O 42% say that their friends ask them for restaurant recommendations

“TriED AND TRUES™ (31%) make up one-third of the population surveyed. They enjoy Asian cuisine but
are more conservative with flavor and less likely to try new things.

O Slightly more likely to be female (54%)

I Mostly likely to live in the South (37%)

O 51% have an annual household income of $50,000 or more

O 22% are between 35-44 years old

[ 85% eat at sit down restaurants because they "enjoy it” and 54% do so for convenience

“Wok-Aways” (27%) make up one-fourth of the population surveyed. They are the least knowledge-
able about Asian cuisine and the most likely to claim they prefer other types of cuisines much maore
than Asian.

O More likely to be female (58%)

O Contains the largest segment of people 65 years or older (21%)

O Mostly likely to live in the South (35%) and North Central (30%)

O The least wealthy segment; 41% have an annual income of $50,000 or more

O 50% say that they usually stick with cuisines they are familiar with but every once in a
while they’ll try something new

O 39% consider themselves a novice when it comes to Asian cuisine

O 25% say they don't eat at Asian restaurants more often because they prefer other types of
food much more

KIKKOMAN
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O 42% of respondents said that Chinese food (general) is their favorite Asian cuisine with
the highest percentage in the North Central region (48%)
— 14% of respondents said that Chinese-Szechwan is their favorite

— 6% of respondents said that Chinese-Hunan is their favorite

O Eight in ten (79%) of the respondents have consumed Chinese food in the last 6 months

— Trieo AnD TRUes and those in the Northeast were more likely to consume Chinese
(84%, 84% respectively)

0 66% of the interviewees ranked Chinese as the most satisfying of all the Asian cuisines

O When asked to indicate how well certain words described Chinese cuisine, 76% of the
respondents felt that flavorful best describes it

~ More ApvenTuresomE Foopies found Chinese cuisine flavorful (81%)

O When it comes to preferences, 60% of Wok-Awavs prefer Chinese food compared to the
29% of ApvenTuresome Foopies that prefer it

O When asked which Chinese dishes the respondents had heard of:

— 99% responded that they are familiar with chow mein
— 82% had heard of kung pao
— 73% had heard of dim sum

0O 64% of consumers cited sweet and sour sauce, 18% plum sauce, 17% hoisin sauce and
17% five-spice powder as their favorite Asian flavors
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Americans & Indian Foods and Flavors
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0O 17% of the respondents had consumed Indian food in the last 6 months

0 When asked to indicate how well certain words described Indian cuisine, 51% of the
respondents felt that spicy best describes Indian cuisine

O 43% of all respondents also consider Indian cuisine to be exotic
— 55% of ApvenTuresome Foopies describe Indian food as flavorful

— Only 6% of Wok-Aways describe it as such

O When asked which Indian dishes the respondents had heard of:
- 92% responded that they are familiar with curry

—23% had heard of a samosa

— Though 81% of the Wok-Aways were familiar with curry, only 7% had heard of a
samosa

0O 29% of consumers listed curry as a favorite Asian flavor

O 4% of the respondents said Indian was their favorite of all the Asian cuisines
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Americans & Japanese Foods and Flavors

T

0O 32% of the respondents had consumed Japanese cooked food in the last 6 months with
the highest percentage in the Southwest region (46%)
— 8% of respondents said that cooked Japanese food is their favorite Asian cuisine

0O 24% of the respondents had consumed sushi in the last 6 months.
- 9% of respondents said that sushi is their favorite Asian cuisine

O When asked to indicate how well certain words described Japanese cuisine, the
respondents felt that trendy and healthy best describes Japanese cuisine, (38%, 41%
respectively)

— Both Triep anD TRues and ApvenTuresomE Foobies find Japanese cuisine to be the
trendiest of all the Asian cuisines (47%, 45% respectively)

— ApvenTuresomE Foopies find Japanese cuisine to be the healthiest of all Asian
cuisines (54%)

— 25% of the Aoventuresome Foopies found Japanese food to be spicy

O When asked which Japanese dishes the respondents had heard of:
— 98% had heard of sushi

— 53% had heard of sashimi

O 60% of respondents listed teriyaki sauce as a favorite Asian flavor, 54% soy sauce, 20%
of respondents cited wasabi, and 2% cited ponzu sauce
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Americans & Thai Foods and Flavors
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O 31% of all consumers have eaten Thai food in the last 6 months
— 41% of Aoventuresome Foobies have eaten Thai food within the last 6 months
— Only 10% of Triep anp Trues had eaten Thai food within the last 6 months

0 9% of respondents said that Thai food is their favorite Asian cuisine, with the highest
percentage in the Northwest region (14%)

0 When asked to indicate how well certain words described Thai cuisine, 45% of the
respondents felt that exotic best describes Thai cuisine and 49% consider it to be spicy
— 62% of AoventuresoMe Foobies consider Thai food to be exotic
- 68% of them consider it to be spicy

0 27% of all respondents consider Thai cuisine to be healthy, however, there are significant
differences among each group of consumers
—40% of ApvenTuresome Foobies consider Thai cuisine to be healthy
— 29% of TRIED AND TRUES do
— Only 5% of Wok-Awavs do

O When asked which Thai dishes the respondents had heard of:
— 43% said that they had heard of pad thai
— 39% had heard of satay

O 46% of consumers stock ginger in their pantry and 11% have coconut milk
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Americans & Viethamese Foods and Flavors
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0O 13% of the respondents had consumed Vietnamese food in the last 6 months

O When asked to indicate how well certain words described Vietnamese cuisine, 24% of the
respondents felt that exotic best described Vietnamese cuisine, followed by flavorful at
23%

— 54% percent of AbvenTuresoME Foopies described Vietnamese cuisine as flavorful
— 3% of Wok-Awavs consider it flavorful
— Only 1% of Triep AnD TRUES consider it flavorful

O Vietnamese was cited as the cuisine “most often consumed at restaurants” by 5% of
respondents

O 2% of the respondents said Vietnamese was their favorite of all the Asian cuisines
O 18% of respondents listed lemon grass as a favorite Asian flavor

O Fish sauce, a staple of Vietnamese cooking, can be found in 8% of households
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Featured Recipe: Wasabi
isn't just for sushi anymore.
These days, it's hotter-and
cooler-than ever, and it's
showing up in all kinds of
creative menu items. ),
New Kikkoman Wagabi Sauce makes it easy to add a spicy-
creamy wasabi kick to everything from sandwiches, burgers,
steaks and seafood to salads, sauces and more.

Get the recipe for our
Grilled Ponzu Chicken Sandwich with Wasabi Sauce >

Featured Product: Introducing
Kikkoman Preservative-Free
Orange Sauce. Made with
traditionally brewed Kikkoman Soy
Sauce, real orange juice
concentrate and select seasonings,
it takes the guesswork out of
making perfect orange chicken,
plus it's ready to use as a sauce,
glaze and condiment for stir-fries,
appetizers and more.

Tell me more >

Menu Inspirations: Explore Kikkoman's new Asian
Chef Jet Tila's Sweet & Spicy Wings with Kikkomar v, . : ’ ;
oG T T Sam BT AgS Wt IR Youfine sauces in these videos featuring our family of chefs.

}

http://www kikkomanusa.com/foodservice/ 4/29/2015
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< Check out this video of Chef Jet Tila preparing
Sweet and Spicy Wings featuring Kikkoman
Sriracha Hot Chili Sauce, and Thai Style Chili
Sauce.

Walch more videos >

In the News: Worlds are
colliding, and that's good
news for restaurant goers.
Consumers want a bold
mix of flavors, and chefs
are seeing opportunities to
combine the flavors of Latin
and Asian cuisines.

Read The Essential Guide >

Sign up here for the New
Kikkoman "Asian Made SEE OUR STORY
Easy" Newsletter. MYRMZEWALK IR

ACADEMY AWARD'™
NOMINATED FILMMAKER

THE CECOMAN ru.y:]

{‘Wﬁ
—

e

Sign up >

@ Copyright 2015 KIKKOMAN SALES USA, INC. All Rights Reserved
Privacy | Sitemap

http://www.kikkomanusa.com/foodservice/ 4/29/2015



Soy Sauce, Teriyaki Products and Home Cooking Recipes - Kikkoman Products and Reci... Page 1 of 1

Kikkoman "Asian Made Easy" e-Newsletter

Sign up for our e-Newsletter

Discover meals specially designed with foodservice in mind. See
how Kikkoman create new dining experiences. Sign up now for our
Foodservice e-newsletter!

*Required Fields

Click here to see our recent

e-Newsletter.

First Name* [ ]
| ]
[ |
| |

Last Name*

E-mail Address®

Verify E-mail Address®

Please tell us about yourself and your business so we can deliver what's
right for you.

Business Info

Foedservice | I
Segment:

Type of !_ |

Operation:

Interest
Please select what Kikkoman products you typically purchase

[ soy Sauce [ Less Sedium Soy
[ Teriyaki Sauces [C] Sauces & Bases
1 ponzu [J To Go Packets
[ sushi Vinegar O Coating Mixes
[J PEARL® Soy Milk

Please select your areas of interest

[0 Business Tips (| Culinary Trends
[ marketing Tools ] menu Tips

[ Poirt of Sale Material [ Product Samples
[ Rebates/Rewards [] Recipes

] None

May we periodically contact you regarding O Yes O No
other Kikkoman promotions?
How did you find out about the Kikkoman | ]
Asian Made Easy?

Sign up |

Al Kikkoman,we respect your privacy and do not share or sell your personal information with
any olher company. Please see our Privacy Folicy.

http://www.kikkomanusa.com/foodservice/offers/enewsletter.php

4/29/2015
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~Prior US. Cls.: 100, 101 and 107

Reg. No. 3,460,956
Registered July 8, 2008

:-ijted States Patent and Trademark Offlce

SERVICE MARK

PRINCIPAL REGISTER

3 KIKKOMAN INTERNATIONAL INC, (CALIFOR-

NIA CORPORATION)

SUITE 3600 -
* 50 CALIFORNIA STREET
: SAN FRANCISCO CA 94111

FOR EDUCATIONAL SERVICES, NAMELY,

PROVIDING EDUCATIONAL DEMONSTRATIONS

IN THE FIELD OF THE CULINARY ‘ARTS RELAT-

" “ING TO THE ENHANCEMENT OF FOOD FLAVOR
- “BY USING SOY SAUCE AND DISTRIBUTION OF
-~ PRINTED DEMONSTRATION MATERIALS IN

CONNECTION THEREWITH IN CLASS 41 (US

- CLs. 100, 101 AND 107}

FIRST USE 7-1-2007; IN COMMERCE 7-1-2007.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR,

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "UMAMI", APART FROM THE
MARK AS SHOWN.

SER. NO. 77-272,843, FILED 9-6-2007.

PAUL CROWLEY, EXAMINING ATTORNEY
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